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National CineMedia Distributes Free CD-
ROMs In Theaters
by Erik Sass, Wednesday, May 9, 2007 8:30 AM ET

OUT-OF-HOME ADVERTISING JUST GOT A new twist. National
CineMedia, one of the nation's leading in-theater cinema
advertisers, is planning to distribute free CD-ROMs that feature a
virtual movie theater with trailers and other content from
upcoming studio releases. The PC and Mac-compatible disc,
produced in collaboration with Movie Clips Inc., includes content
from Warner Bros., Sony Pictures, Paramount/Dreamworks,
Columbia Pictures, 20th Century Fox and New Line Cinemas.

The free CD-ROM will be distributed year-round at more than 1,000
theater complexes in 47 states, including CineMedia's founding
members: AMC Entertainment Inc., Cinemark USA, and the Regal
Entertainment Group. In addition to movie teasers, the CD-ROM
uses a simulated 3D world to present a variety of entertainment,
including playable movie games, music videos, printable movie
posters, desktop wallpaper, virtual comics, new release DVD
trailers and a "coupon savings lobby."

Although the Internet is hogging the spotlight, promotional and
advertising CDs have recently been enjoying a quiet resurgence.

In March, SaverCD, LLC announced plans to begin national
distribution of CDs containing printable coupons in early 2008, with
a first national mailing scheduled to include 15 million CDs.
SaverCD's pool of coupon marketers includes AllRecipes.com, Bally
Total Fitness, Chuck E. Cheese, Enterprise Rent-A-Car and Pizza
Hut. Since its inception in October 2005, the company has mailed
about 3 million "$averCDs" to 400,000 households. There is a 90-
day shelf life for each quarterly saver.
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Recent MediaDailyNews Articles
Election '08: Washington Post, Slate Align With Facebook   May 29, 7:15 AM
Two publications--one newspaper, one online--have found a new way to reach readers by partnering with Facebook....

Mag Bag: Bonnier Develops Video Content For 40 Titles   May 29, 7:15 AM
The Bonnier Corp. is planning to produce online video content for over 40 of its big...

TBS Goes Faith-Based To Promote 'House Of Payne'   May 29, 7:15 AM



TBS is looking for some divine intervention to boost tune-in for the debut of new comedy...

BIA Sees Expected Rev Growth In 2008, Spanish TV, Too   May 29, 7:15 AM
The BIA Financial Network advisory firm predicts that the federal elections and high-profile Summer Olympics will...

Net Profit: Broadcasters Pursue Upscale Viewers, Ad Dollars   May 29, 7:15 AM
Broadcast networks' new programming for next year points to mega-efforts devoted to getting more upscale viewers....

Summer Begins: CBS Wins With Reruns, Fox Can 'Dance'   May 29, 7:15 AM
The official start of the summer TV season Thursday had Fox quietly dancing in the aisles....

Nielsen Green Lights Blue Screens In New Orleans, Adds Quality Controls For All Metered Markets   May 29, 7:15 AM
Following a series of demographic and technological glitches, Nielsen Friday said it is finally ready to...

Digital Media, Research Fueling Aegis Growth   May 25, 7:30 AM
Its focus on digital media and marketing research is paying off for U.K.-based holding company Aegis...

The Harder They Fall: 'Idol,' 'Lost' Drop 20% In Finales   May 25, 7:30 AM
It's a harder fall from the top. Last night, the biggest show on TV--"American Idol"--and another...

Fan Wrath: 'Idol' Runs Over, Net, TiVo Hear From Viewers   May 25, 7:30 AM
Millions of DVR owners were not able to see the finale of "American Idol" because the...
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